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Who has a health claim?

Presenter
Presentation Notes
The European Food Safety Authority or EFSA are the regulatory body that reviews and approved nutrition and health claims in Europe . Initially 44, 000 claims were received by member states and about 1/10 were submitted to EFSA for review and the first list of approved claims published in 2010 in the EFSA journal.
 Prunes (dried plums) are one of the few whole foods that have obtained a positive scientific opinion from EFSA and gone on to be granted a health claim.





How have they used it?



How have they used it?

“The EFSA claim on bowel health specifically allowed 
us to continue to utilise that nutritional and functional 
issue as a marketing tool, in a very legitimate scientific 
way.” – Donn Zea, Executive Director, CPB

• 159 press articles (20 health articles, 30 trade 
publications and 109 consumer publications)

• Combined media reach of 81 million people



Zespri’s Health Claim journey

Timeline of events -2013 to 2018

Pre-clinical 
planning 2013

FSANZ self-
substantiated 

claim 2014
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Investigators 

identified

Trial Protocol 
developed
Japan 2014

NZ 
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and analysis
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lock

July 2017

Study Report 
Finalised 

August 2017

First patient first visit 
Jan 2016
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completion  

Jan 2017
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and analysis
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July 2017

Study Report 
Finalised 

August 2017
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Oct 2016
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Study 
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July 2017

Study Report 
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August 2017
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preparation

‘17-’18

Submission to 
member state

Sept ‘17

Positive opinion 
received EFSA-

2018

EC decision –
Health Claim 

legislated
2018
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5 years and counting
$millions




Is there a Health Claim halo effect?

Yes:
• EFSA is seen as the gold standard in regulatory health 

claims that reaches beyond Europe
• Zespri are seen as a compliant, conscientious

company exercising independent scientific rigour
and integrity

• This reflects on our other scientific data and wider 
health communications

Are there unseen benefits of a health claim?



How Does Zespri leverage all that science?

In the meantime…….



If not Health Claims…then what?

How does Zespri leverage science?

Presenter
Presentation Notes
Social media: facebook, Instagram
Dietitian blogs,
Health Symposium
Media interviews
Workshops





Health Symposium Outcomes

• 180 global health experts attended from 16 countries
• 25 were from the media- mainly Asia and NZ including Japanese TV 

crew

• During the 2 days of the symposium 70 interviews were set up

• 452 online news publications

• Potential consumer reach of 4.7 Billion people

• Total value of PR of $50 million NZD

Return on investment?



“KIWIFRUIT- A DOUBLE 
AGENT FOR GLYCAEMIC 
CONTROL”

Dr John Monro



Global Spread since the Health Symposium

Glycaemic control messaging

Japan

Taiwan USA



Health Magazine with commentary BY Prof Nishiyama’s
on Dr. John Monro’s evidence in 2016

Japan



Resulting from Media Tour in 2017

Prevention of 
obesity by 
preventing a 
sudden rise in 
blood sugar level

*Introduced Dr. 
John Monro’s
evidence

Japan



Advertorial on a lunch box Catalogue for patients (750,000 copies at hospital)

To solve misunderstanding of fruits sugar, 
this article explains Kiwifruits is  Low GI so it 
helps to control blood glucose.

Comparison matrix  to explain 
Kiwifruits is Low GI 

Title:
About Kiwifruits and blood 
glucose control

Dr. John  Monro’s evidence

Japan



Japan
Echo study of Glycaemic Response in Japan with 
Japanese subjects modelling Dr John Monro’s studies:

Principle investigator: Professor Kazuhiro Nishimura, chairman of the 
Tokyo Dietetic Association
N = 30 Students will monitor themselves as part of their study

The main objectives of this work are:
- media exposure
- dispel the myths around sweet tasting fruits
- show how kiwifruit can help with blood glucose control

Echo Studies



18

Key Messages:
• Break the myth, sweet does not equal high GI
• Kiwifruit is a low GI fruit
• Kiwifruit is high nutrient density

Low GI Press Conference – June 17Taiwan



Media Results and $ value

19

TV Newspaper Online Facebook Total

Clippings 20 10 97 9 136

AD Value 2,637,000 $1,681,174 $9,700,000 $90,000 USD 470,272 

PR Value 21,583,250 $8,058,825 $28,800,000 $270,000 USD 1,957,069 

Exposure Clipping Period：Jun 27 2017~July 5 2017

Taiwan



2016 International Diabetes 
Foundation-Western Pacific Region 
& Asian Association for the Study of 

Diabetes in Taipei

Zespri – Lunch Seminar & Display Booth

Taiwan



Taiwan

Communicating with KOLs

• Zespri kiwifruit helps reduce glycemic response, 
sustain satiety and avoid hypoglycaemia.

• Promoting of Dr. John Monro’s findings on kiwifruit 
properties and glycaemic response.

• kiwifruit is low GI which good for blood sugar level 
management and enhance immunity, improve 
digestion health. 

Zespri lunch seminar focused on: 



Zespri PR and communications 

Display Booth
• promote glycaemic response 

research
• Providing bilingual Zespri 

Scientific Pack.
• Interactive game to attract 

KOLs.
• Directly sampling to KOLs.

 Survey Questionnaires 
• Reinforcing with target audience that 

Zespri’s health communications are 
supported by evidence based human 
trials

Taiwan



Digital communication on Dr. Monro’s research

Card news on JoongAng Ilbo Facebook Page(#of followers: 438,764)
Key Messages included:

• Zespri Kiwifruit is a low-GI fruit
• Consuming the Kiwifruit 30 minutes before a meal lowers blood glucose levels
• Introduced Dr. Monro’s study, ‘A role for kiwifruit in managing blood glucose’ with 

key visuals

Korea

Total impressions
of 

12,653,838 !



Digital communication on Dr. Monro’s research

Card news on 1boon Kakao
Key Messages included:

• Korean Dietitian Association and Zespri Korea survey - 70% of respondents said 
they felt less of a desire to eat sweet snacks

• Zespri Kiwifruit is a low-GI fruit
• Consuming Kiwifruit 30 minutes before a meal lowers blood glucose levels.
• Introduced Dr. Monro’s study, ‘A role for kiwifruit in managing blood glucose’ with 

key visuals

Korea

Reach of 
over 221,673! 



Campaigns with Diabetic Association of Korea

Incheon Symposium for Pharmacists (June 11)
• Target: 1,500 pharmacists
• KOL presentation “Fruit consumption and controlling blood glucose 

levels” 
• Providing the participating pharmacists with Kiwifruit and Scientific 

packs

Korea

Reached 1500 
pharmacists



Campaigns with Diabetic Association of Korea

Open Lecture for Seoul Taxi Drivers (May-June) 
• Targeted 40,000 taxi drivers
• Free blood glucose level check-up
• Kiwifruit to those who had blood glucose level check and explained 

Kiwifruit can help blood glucose management.

Korea

Reached 
4000 taxi 
drivers! 



Campaigns with Diabetic Association of Korea

DAK at Busan International Medical Tourism Convention 
(September 1-2) 
• Conducted kiwifruit sampling session at DAK’s booth at Busan 

International Medical Tourism Convention at Busan Bexco, on 
September 1-2

• Blood glucose level check along with leaflets that Kiwifruit can 
help them manage their blood glucose level.

Korea

Reached 
1,200 health 

care 
professionals!



Take home messages?

• Obtaining a health claim sets Zespri up as a 
conscientious, company with integrity, solid 
scientific evidence and as a brand to be 
trusted

• This reflects on our other health 
communications

• Health communications have both
reach and value



Thank You

Health Claims, are they worth it?

But…do not underestimate the power and value 
of Health Communications !

Yes!
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